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cJpgrades to VISITDENVER.com

clNew Digital Marketing Opportunities




wRight message at the |
TIMELINE X f f f ;

ri g ht time NEED DECISION TRAVEL RETUBN

- 'Daily Life” - Search - VISIT DENVER - VISIT DENVER - "Daily Life’
Sites - Advertising - Review Sites - Review Sites Sites
- Social Media - OTAs - ALr. Sites - Trip Planning - Social Media
(L) COﬂSISte nt messa |n INTERACTION - Mews Sites - Review Sites - Booking Sites - Social Media - Review Sites
g g; - Search - Multimedia - Trip Planmning - OVG - Chronicling
- WM - Social Media - VG - Maps Sites

media—appropriate - Print - VISIT DENVER - Ernall

=TV - Welcome Prgm

(show visual)

INFLUENCE
w Changing mix
dependlng on pOInt In - Positive Brand - Maintain Brand - Maintain Brand - In-Destinaticn Maintain Brand

Perception - Hard Sell - Retail Message Assistance - Sharing
pu rChase CyCIe - Soft Messages Plus Valug - Direct Traffic - Up Sell Opps. - Post-Trip
MISSION - Lower's Guard - ‘Learn More’ - Measure SITs [Reservations, Contact
- Low to Med Messaging - Trip Planning Deals, Events) - Create
Constituent - High Visibility Resources - Encourage Ambassadors
Wisibility - Encourage SITs (Deals, Events, Sharing
Maps, etc.)

W ACknOWIedge new and - Multimedia - SEQ / SEM - SEO/SEM - Content (Site) - Social Media

. {Mon-direct) - Testimonials - Content - Email - Sharing Opps.
dlverse methOdS - Social Media - Social - Deals - Social Media - Email
TACTICS - WOM - Ad Banners - Events - Mabile
- - 3rd Party - Print Ads - Opt-1n{s) - VIC

Content / - OTAs - Members - Publications

Press - Opt-In(s) - Ad Banners

- Print Ads - Multimedia - OVG
- Print
- Radio [ TV
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IT'S A BLOCKBUSTER SUMMER Dé,]%%R
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DENVER
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DENVER

ON THE ROCKS

N COUNTRY'S MOST /
11 FOCALS TR D OGS PR I FAPHTIBATEE 5 €1 o T DENVER SUMMER DEALS | 5‘2 B“

SPECTACULAR SETTINGS FOR EVERYTHING FROM AFTERNOO CNICS CERTS UNDER

S OF HIKING, BIKING
DRIVE FROM DENVER.
AND WITH 300 DAY
PLENTY OF CHANCES TO
THE TIME T0 GET oUT AND PLAY. WHAT THE LOCALS KNOW.” VI

*Restrictions apely. Hotel rates based on availability.




VISITDENVER.com Upgrades...

Why Did We Do It?

wI'wo year anniversary
getting old!

oDeep content; most of it
buried

oDense content web readers
want less copy

wImprove navigation
wIncreased multimedia

What Did We Do?
cHomepage design change
«Reduced graphics

«New Right Rall

wStreamlined
content/summaries/tagging

wEssential Denver content
oQuicker conversions

wVideo page and photo
galleries

VISITDENVER.com



http://www.visitdenver.com/

VISITDENVER com Page Levelsuy- « L! g
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Section Level

Channel Level :
Level 3 (e.g. Attractions) Shopping m
Attraction Shopping
Article Article
Attraction Shopping
Listing Listing

Level 4 -




Print (OVG, DPG and Maps)

wCaptures visitors before and
during trip
¢  Site and 800# prerders

¢  Superior distribution
Including inroom

wDeep, official content
«Jseful member listings
cHigh demand & usage

cRecommended message:
branding and orgoing offers




New Digital Opportunities___ -

WISITDENVER.com
Homepage Featured Content (NEW)
Redesigned Custom Content
Article-level Featured Content (NEW)
Welcome Program (NEW)
Visitor eNewsletter

cDigital VIC Screens/Colorado Convention Cegeklits
(proposed)

win-Room Video
wl'ext Message Program (proposed)




Website¢ Homepage Ads

w Broad audience

w Spectacular visibility
w High-content ad unit
w Highest traffic

w Recommended message: combination of
description and offer




