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Agenda
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Philosophy

ωUpgrades to VISITDENVER.com

ωNew Digital Marketing Opportunities



Integrated Marketing Approach

ωRight message at the 
right time

ωConsistent messaging, 
media-appropriate 
(show visual)

ωChanging mix 
depending on point in 
purchase cycle

ωAcknowledge new and 
diverse methods 



Integrated Message Sample
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VISITDENVER.com Upgrades

Why Did We Do It?

ωTwo year anniversary ς
getting old!

ωDeep content ςmost of it 
buried 

ωDense content ςweb readers 
want less copy

ωImprove navigation

ωIncreased multimedia

What Did We Do?

ωHomepage design change

ωReduced graphics

ωNew Right Rail

ωStreamlined 
content/summaries/tagging

ωEssential Denver content

ωQuicker conversions

ωVideo page and photo 
galleries

VISITDENVER.com

http://www.visitdenver.com/


VISITDENVER.com Page Levels

Homepage

Channel Level 
(e.g. Attractions)

Attraction 
Article

Attraction 
Listing

Shopping

Shopping 
Article

Shopping 
Listing
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Section Level 

(e.g. What to Do)

Level 1

Level 2

Level 3

Level 4



Traditional Marketing Opportunities

Print (OVG, DPG and Maps)

ωCaptures visitors before and 
during trip
ς Site and 800# pre-orders

ς Superior distribution 
including in-room

ωDeep, official content

ωUseful member listings

ωHigh demand & usage

ωRecommended message: 
branding and on-going offers



New Digital Opportunities

ωVISITDENVER.com

ς Homepage Featured Content (NEW)

ς Redesigned Custom Content

ς Article-level Featured Content (NEW)

ς Welcome Program (NEW)

ς Visitor eNewsletter

ωDigital VIC Screens/Colorado Convention Center Backlits
(proposed)

ωIn-Room Video

ωText Message Program (proposed)



Website ςHomepage Ads

ωBroad audience

ωSpectacular visibility

ωHigh-content ad unit

ωHighest traffic

ωRecommended message: combination of 
description and offer 


